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Phase 3

Choose a prototyping technique
[ E E/\j] ﬁﬂj’ﬂE j& “ 2” L: @_ 6 9 e Rapid prototyping for early ideas? Precision for

later stages? Choose the right fit for your needs.
v ﬁlﬁ]ﬁ?ﬁ% - T — B XEE @ Alpha stage
-0 - _ e Lean on your team to brainstorm ideas and
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Beta stage
e = . Efﬁl ‘i:lz D Eﬁ{% O Build a functional prototype to test and

validate the design.

> . = User testing
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